
Retail Technology Savviness

METHODOLOGY:

This research is based on insights from the 2020 International Grocery Shopper and 
Technology Survey, conducted by Nielsen and commissioned by Diebold Nixdorf. 
Between December 06—19, 2019, Nielsen surveyed 15,000 grocery shoppers aged 
18-65 across 15 countries based on nationally representative demographic samples. 
Survey respondents were in charge of household shopping and visited a retailer for 
buying grocery and food products within the last 12 months. 

Learn more at DieboldNixdorf.com/Storevolution.
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Future payments 
preference: Cash

No. 1
Would like to be  

able to call a store  
assistant directly  
to the shelf where  

they need help

69%
Generally prefer a  

self-checkout if the 
option is provided

99%
Are interested in using 
services to obtain more 

product information  
via mobile devices

87%
Reason they select 

smartphone or  
retailer owned  

devices: Privacy

No. 1
Visit stores because 
they enjoy shopping, 
human interaction, 

new product discovery 
or additional services

70%

https://www.dieboldnixdorf.com/en-us
https://www.dieboldnixdorf.com/en-us/retail

