QSRS

Sales growth at QSRs is slowing
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W Traffic growth at QSR restaurants was flat in 2016,
leaving QSR operators looking for ways to increase sales.

holds untapped opportunities

In the US market, ®
QSRs are seeing as much as

70%

of their overall business
coming via the drive-thru lane

| ~ 2 “o™o O, O v Dsanase |
.ﬁi.-au."n“i- kel Bmew e R i, T CN Pty e e T T gl S I Y S s e P il ‘ Ei

..indicating much of a restaurant’s dine-in space is going

unused.

How can QSRs attract more guests
to visit their restaurants?

72 percent of consumers expected to be able to customize
their orders, and restaurants are seeking to incorporate
customer centricity into their operations.

Self-service kiosks make customization easy
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ut only 16% of QSR Cust
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...used a self-service kiosk in 2016, indicating there is still a
tremendous growth opportunity for “connected commerce.”

A\» The use of self-service

2 kiosks Is on the rise
throughout all retail segments $'|28

Billion

$5.2

Billion
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The global market for self-service kiosks,
excluding ATMs and vending solutions,
totaled $5.2 billion in 2015. It is expected
to expand at a 10.7 percent compound
annual growth rate between 2016 and
2024, rising to a valuation of $12.8 billion.

Business results give evidence why
 QSRs do the right thing when
Investing in self-service kiosks:

Customers spend more
when using self-service kiosks

Industry experts say the average check

__ e, for orders placed at a kiosk is
S 15-20 percent higher
DS " than orders at traditional
checkout systems.

n'e!rer forget

Self-service kiosks can help
Improve the customer experience

o of companies rate providing a
64 A) great customer experience as the

* * best tactic for improving customer
lifetime value.

Kiosks also help improve
the ordering process

37 percent of restaurant operators

consider the customer ordering process to be the
most important area of development in the next 5 years.

5 This Is a technology
customers are looking for

42%

of diners

42 percent of diners would use
self-service ordering kiosks if available

With those figures and the accompanying

increase in check average,

Why isn’t every operator
using a self-service kiosk?
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Diebold Nixdorf


https://www.npd.com/wps/portal/npd/us/news/press-releases/2017/us-foodservice-traffic-dips-and-average-check-size-rises-in-quarter-ending-june/
https://www.npd.com/wps/portal/npd/us/news/press-releases/2017/us-quick-service-restaurant-traffic-growth-stalls-in-2016-and-full-service-visits-decline/
https://www.qsrmagazine.com/reports/2016-qsr-drive-thru-study
https://www.pma.com/Content/Articles/2017/02/Top-Trends-Impacting-Consumer-Food-Choices-in-2017
http://www.marketforce.com/new-study-market-force-information-reveals-america%E2%80%99s-favorite-quick-service-restaurants
https://www.transparencymarketresearch.com/kiosk-market.html
https://www.washingtonpost.com/goingoutguide/why-you-may-soon-be-ordering-lunch-on-a-touch-screen-kiosk/2017/03/01/0b964a90-f915-11e6-bf01-d47f8cf9b643_story.html
https://econsultancy.com/blog/64724-15-ways-for-companies-to-increase-customer-lifetime-value/
https://www.restaurant.org/Downloads/PDFs/News-Research/TechResearch_Show2016-web.pdf
https://www.restaurant.org/Downloads/PDFs/News-Research/TechResearch_Show2016-web.pdf
https://www.kioskmarketplace.com/
www.qsrweb.com
www.fastcasual.com
https://www.kioskmarketplace.com/companies/showcases/diebold-nixdorf2/



