Personalization:
What Best-in-Class Retailers Do Differently
Today’s consumers simply expect a personal “touch” on every channel they use,
to make their shopping journey more intuitive, more informed and more convenient.
Personalization is no longer a “Nice to Have.” It’s a Must-Have!

Key business indicators make it clear; personalization pays off:

It delivers 5x to 8x the
ROI on marketing spend.1

Consumers are 40% more
likely to spend more than
they planned.2

It raises Net Promotor
Scores (NPS) by 20%,
increasing the likelihood of
brand recommendation
to others.4

It lifts in-store revenue
by up to 30%.3

Did you know…

70% faster

30%

…Best-in-class retailers are growing those investments
70% faster over the next three years compared to the
industry as a whole.

…Best-in-class retailers invest 30% more in their
personalization efforts compared to the industry
as a whole.

When retailers are benchmarked against their best-in-class competitors, the future is crystal clear!5

Data Powers Personalization & Consistency, But ‘How’ Remains a Struggle
Personalization starts with collecting relevant consumer data: Data enables insights, enabling personalization.

Data

Insights

Personalization

Continuous Optimization

Some retailers want to focus on their top consumers, those who are responsible for delivering the majority of the revenues,
by offering them personalized rewards and offers. Other retailers want to personalize offers based on a consumer’s purchase history.
Both require personalization, both require data. Yet most retailers are still struggling with how to effectively collect and manage
consumer data.

Nearly 80% of retailers say their companies
are NOT data-led.7

2/3rds of retailers can access pricing, promotions
and analytics in real time, but admit the process
still needs improvement.8

That’s why 94% of retailers plan to implement a single unified commerce
platform with data management within the next three years, or they’ve
already done it.9

94%

Personalization: What Retailers Are Looking For
Forrester found that retailer marketers are looking for three key components10 in any personalization solution:
a. the ability to turn data into relevant
consumer insights

b. flexibility and ease of use

c. the ability to connect with other
marketing tools already in use

Personalized Loyalty

Ease-of-Use

Connected Ecosystem

Turn data into relevant
consumer insights

Adjust to consumer
preference

Enable integration
and partnerships

Vynamic™ Engage: Diebold Nixdorf’s Answer to Retailers
Vynamic Engage is a cloud platform for personalized promotions and consumer rewards.

Retailer Goals/Drivers

Desired Capabilities

Vynamic Engage Features

•

Attract new consumers

•

Collecting consumer & sales data

•

•

Retain existing consumers

•

•

Increase consumer spending

 nalyzing & transforming data into
A
relevant engagement opportunities

 entral consumer repository and
C
loyalty program management

•

Sophisticated offer management

•

 argeted marketing automation
T
using flexible segmentation

•

 entralized coupon & voucher
C
management

•

 OS independent promotion
P
execution engine

•

Cloud native solution for lower TCO

•

 ffering relevant promotions in
O
near real time

Vynamic Engage powers retail promotions, enabling loyalty programs, coupons and vouchers to be easily
and quickly plugged in.

Promotions

Promotion and Offer Management

Targeting and Segmentation

Loyalty

Data Analytics

Coupons and Vouchers

Consumer Management

Loyalty Program

Coupons

Vouchers

Promotions

Loyalty

Coupons and Vouchers

•P
 rovide and manage tiered promotions
and offers

• Centralized, connected and configurable
consumer data management

• Centralized coupon management

•F
 lexible segmentation & consumercentric targeting

•A
 dministration of loyalty programs
and multi-loyalty program support

•P
 rofile & collect data

• Integration possibilities with other
loyalty providers

• Single / multi-usage / top-up voucher
management
•H
 andle vouchers and coupons with your
existing providers

We thought about the future of retail—and built it into our software today!

Six Reasons to Choose Vynamic Engage as Your Personalization Platform
1. It’s data-driven. Now you can foster
personalization through real-time,
relevant recommendations.

2. It’s flexible, so you can create timeand location-dependent offers.

3. It supports multi-step campaigns
throughout the entire consumer
journey across all channels.

4. It’s intuitive. Monitor, analyze and
predict consumer behavior to continue
refining recommendations.

5. It’s extensible and open,
enabling easy collaborations with your
business partners.

6. It’s cloud-based, reducing the
cost of purchasing, deploying and
maintaining software.

With Vynamic Engage, you can transform real-time data into consumer
insights across your entire retail business.

See in-store revenue
gains of up to 30%.

Enjoy a profit lift
of 25% or more.

Experience happier
and frequently
returning consumers!

Don’t just catch up to best-in-class retailers; exceed their capabilities and offer
your consumers an individualized experience every time, no matter how they choose
to engage with your brand. Learn more at DieboldNixdorf.com/Vynamic.
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